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/’ ACTION STEP (page 28)

Working through the table, think about your company's
pros and cons.

Pros in your Cons in your
company company
Hiring
Sales
Brand awareness
Reputation risk
Internal

communication




#° ACTION STEP (page 29)

Which of the following will be your priority over the
next 12 months?

* [Increased revenue and/or profit

* Hiring of new talent

* Retaining talent/increasing employee engagement
* Being visible as a leader in your industry

* Reputation damage control (collective
redundancy, etc)




/° ACTION STEP (page 65)

Take a moment to think about some of your team'’s
biggest work challenges. Take a moment to write down
six topics in your notebook that you would like to talk

about: three for your personal profile and three for the
Company Page.




// ACTIONSTEP (page 85)

Choose the Lead that you want to attract the most.
Think about your Lead’s:

* Job position

* Biggest work challenge
* Primary work goal

Interests and dreams

Write down your thoughts. Try to define your ideal Lead
in five words.




# ACTION STEP (page 93)

Choose how to apply time pressure to your project.




/* AMBASSADOR’S ACTION STEP (page 94)
Choose at |least five pictures as inspiration.

Build a story around your picture and create your post
in your scheduled creative time.




// AMBASSADOR’S ACTION STEP  (page 95) ®

Write down your three favourite questions.




/ AMBASSADOR’S ACTION STEP (page 95)

Choose three posts to repurpose.




/° AMBASSADOR’S ACTION STEPS (page 97)

* Show love for company content with a comment on
your Company Page.

* Re-write a company post, use a different visual and
post it.




# ACTION STEP (page 143)

Take a moment to think of three specific strategies to
motivate your Ambassadors and Cheerleaders.




/° ACTION STEP (page 149)

Coordinating a Global Ambassador Project is not
easy, but answering these questions will give you
some guidance:

* How can you help people not only in your country,
but globally?

*  What will this Project look like if it goes better than
you have ever imagined?

*  What is the most significant result you can think of?
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